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Brand Platform

Small by Design

Creating close connections
for total support.

TOGETHER WE SUCCEED

with a trusted person-
to-person relationship to
understand your challenges.

WE WORK SMARTER

building meaningful and
lasting solutions for each
family we serve.

WE ARE NIMBLE

in deftly navigating the
complex systems to find
the right path of action.



Brand Platform

Specializing in You

We are all about family.

ITIS OUR RESPONSIBILITY

and privilege as a Jewish
community to offer our
quality services to any
child and family in need.

EVERY FAMILY
IS DIFFERENT,

so no two solutions
are the same. We work
alongside you to meet
your unique needs.

THE ONLY TIMETABLE
WE FOLLOW IS YOURS.

We are here when you
need us with 24-hour
on-call crisis support.



Brand Platform

Knowledge & Experience

A tradition of caring built
on a network of know-how.

FOR MORE
THAN 25 YEARS

we have proudly and
successfully served
families in crisis.

WE KNOW WHAT WORKS.

Our expert professionals
know what it takes to
keep families together
and moving forward.

WE'VE GOT
WHAT IT TAKES.

Our team of specialists
draw from deep experience
and a broad network

of respected partners

to design a support plan
that's right for you.



Position

Trauma, unexpected events
and disabilities can pull your
family apart.

We were created to keep
you together.

When families find the courage
to open up and ask for help,
we are there.

We are there to listen.

We are there to understand.



Position

We are there to work together,
and design an answer to your
question....

Can you help us find our path?

We have learned through the
decades that every family crisis
s different.

But the goal remains the same.



Position

To design a system of support
that helps each person live
life to their fullest

...together as a family.

And while this goal is the
same for us all, the challenge
for some is beyond control.



Position

With Jewish values we
embrace our role equipped
with knowledge, experience,

resi

Ano

ience and compassion.

we promise to be

At Your Side.
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Personality

Trusted
Compassionate
Experienced
Adaptable

Invested
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Overview

he following pages show
an overview of logo variations,
color palette, and typography
in the FamilyMatters identity
and system.

NOTE

All logos shown are provided in duotone &
two-color unless otherwise noted. If necessary,
additional logo colorways will be developed
as the brand is implemented. All artwork used
for "In Use" examples has been created by
designer for placement only, as pieces are

in different stages of development.
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Primary Logo

FamilyMatters

A JAFCO Support Network

LOGO

In order to maximize its visual
presence, the logo requires a
surrounding area clear of any
other graphic elements. This
ideal zone should be no less than
the height of the "M" in Matters.

The recommended minimum
clearance is to ensure optimum
legibility. This minimum spacing
guideline will help give the logo
clarity and presence on many
different applications and formats.

13



Primary Logos & Logo Variations 14

PRIMARY LOGOS
Primary logos should only be used on white and orange backgrounds.

FamilyViatters

A JAFCO Support Network

LOGO VARIATIONS
Logo variations should only be used on a lighter corresponding colors background.

Family

See logos in use on page 29.



Logo Variations

DUAL JAFCO LOGO

In order to maximize its visual presence, the logo
requires a surrounding area clear of any other graphic
elements. This ideal zone should be no less than the
height of the "M" in Matters.

The recommended minimum clearance is to ensure
optimum legibility. This minimum spacing guideline
will help give the logo clarity and presence on many
different applications and formats.

This logo should only be used when brand recognition
of JAFCO is needed. This logo should only be used
within the first year of brand launch and on choice
materials after that time period.

See logos in use on page 30.
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Logo Violations

DO NOT STRETCH LOGO, REARRANGE,
OR SCALE ELEMENTS SEPARATELY

A JAFCO Support Ngaffork

A JAFCO Support Ne®yor

Famil

Fami

A JAFCO $Mppdt Network
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DO NOT ALTER THE COLORS OF
THE LOGO OR ADD A STROKE.

Fam atters

A JAFCO Support Netw;

atters

A JAFCO Support Netw,

Famidlatiers



Color Palette

The selected colors are used to help
define and distinguish the brand.
Each color is provided in Pantone
(PMS), CMYK, and RGB which are
listed in the directory on page 10.

PMS: offset printing
CMYK: digital and full-color printing
RGB: on-screen applications

JAFCO COLORS

ACCENTS

Dark Dark

Orange Yellow
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Color Palette

Dark Orange

18

PMS 484 U

CMYK c0/ m80 /y90 / k50

RGB r141/ g49 / b17
Dark Blue

PMS 7697 U
CMYK ¢50/ m0 / y0 / k50
RGB r62 / g124 / b148
Dark Yellow

PMS 1385 U

CMYK  ¢cO/m50/y100 / k20

RGB r203 / g122 / b23
Dark Green
PMS 370U

CMYK c56 / m13 / y88 / k20

RGB r105 / g146 / b68

Orange

PMS 485U
CMYK c0/ m80 /y90 / k5
RGB r228 / 986 / b46
Blue

PMS 2915 U
CMYK c50/ m0 /y0 / kO
RGB r109 / g207 / b246
Yellow

PMS 7404 U
CMYK c0/ m20 /y100 / kO
RGB r255 / g199 / b0
Green

PMS 396 U
CMYK c24 / m9/y98 / kO
RGB r204 / g204 / b47
Brown

PMS 7631U
CMYK c36 / m91/y95 / k58
RGB r90 / g24 / b1




Color Palette

The logo variations should always have

enough contrast with the background to
ensure legibility. Below are examples of
acceptable color combinations of logos

and backgrounds.

PRIMARY LOGO

FamilyViatters

A JAFCO Support Network

LOGO VARIATIONS
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Typography

PRIMARY TYPEFACE

Atlas Grotesk is the
primary typeface for the
Family Matters brand.

Atlas Grotesk Medium
and Bold should be used
for headlines and intro
paragraphs, while Atlas
Grotesk Regular is used
for body copy.

Arial can be used
when these fonts are
not available.

Aa

Atlas Grotesk Bold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijkimnop
qrstuvwxyz

0123456789

Aa

Atlas Grotesk Medium

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijkilmnop
qrstuvwxyz

0123456789

Aa

Atlas Grotesk Regular

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnop
qrstuvwxyz

0123456789
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Logo Directory

he following pages list
out the names of all logo
files. Reference this section
and follow the step-by-step
instructions on the next
page when deciding which
files to give vendors or
apply to materials.
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Logo Directory

Primary Logos

ORANGE + BLUE

FamilyMatters

A JAFCO Support Network

PMS

EPS FM_MainLogo_PMS.eps
CMYK

EPS FM_MainLogo_ CMYK.eps
PNG FM_MainLogo_CMYK.png
JPG FM_MainLogo CMYK.jpg
RGB

EPS FM_MainLogo_RGB.eps
PNG FM_MainLogo_RGB.png
JPG FM_MainLogo RGB.jpg

WHITE + BLUE (KNOCKOUT TWO-COLOR)

PMS

EPS FM_MainLogo_KO-2color PMS.eps
CMYK

EPS FM_MainLogo_KO-2color CMYK.eps
PNG FM_MainLogo_KO-2color CMYK.png
RGB

EPS FM_MainLogo_KO-2color RGB.eps
PNG FM_MainLogo_KO-2color_ RGB.png
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Logo Directory

Logo Variations

BLUE ORANGE

Family

PMS PMS

EPS FM_Logo_Blue_PMS.eps EPS FM_Logo_Orange_PMS.eps
CMYK CMYK

EPS FM_Logo_Blue_ CMYK.eps EPS FM_Logo Orange_ CMYK.eps
PNG FM_Logo_Blue_CMYK.png PNG FM_Logo_Orange_CMYK.png
RGB RGB

EPS FM_Logo Blue RGB.eps EPS FM_Logo Orange RGB.eps

PNG FM_Logo_Blue_RGB.png PNG FM_Logo_Orange_RGB.png




Logo Directory

Logo Variations

YELLOW

PMS

EPS FM_Logo_Yellow_PMS.eps
CMYK

EPS FM_Logo_Yellow_CMYK.eps
PNG FM_Logo Yellow_ CMYK.png
RGB

EPS FM_Logo Yellow RGB.eps
PNG FM_Logo_Yellow_RGB.png

GREEN

PMS

EPS FM_Logo_Green_PMS.eps
CMYK

EPS FM_Logo_Green_CMYK.eps
PNG FM_Logo Green_CMYK.png
RGB

EPS FM_Logo Green_RGB.eps
PNG FM_Logo_Green_RGB.png
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Logo Directory

Logo Variations

KNOCKOUT (ONE-COLOR)

FamilyMatters

A JAFCO Support Network

CMYK

EPS FM_Logo_KO-CMYK.eps
PNG FM_Logo_KO-CMYK.png
JPG FM_Logo_KO-CMYK.jpg
RGB

EPS FM_Logo KO-RGB.eps
PNG FM_Logo_KO-RGB.png
JPG FM_Logo_KO-RGB.jpg

BLACK

FamilyMatters

A JAFCO Support Network

CMYK

EPS FM_Logo K-CMYK.eps
PNG FM_Logo K-CMYK.png
JPG FM_Logo_K-CMYK.jpg
RGB

EPS FM_Logo _K-RGB.eps
PNG FM_Logo_K-RGB.png
JPG FM_Logo_K-RGB.jpg
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Logo Directory

Logo Variations

GRAYSCALE

CMYK

EPS FM_Logo_Grayscale-CMYK.eps
PNG FM_Logo_Grayscale-CMYK.png
JPG FM_Logo_Grayscale-CMYK.jpg
RGB

EPS FM_Logo_Grayscale-RGB.eps
PNG FM_Logo_Grayscale-RGB.png
JPG FM_Logo_Grayscale-RGB.jpg
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Logo Directory

Dual Logo

CMYK

EPS FM_DualLogo_CMYK.eps
PNG FM_DualLogo_ CMYK.png
JPG FM_DualLogo_CMYK.jpg
RGB

EPS FM_DualLogo RGB.eps
PNG FM_DualLogo RGB.png
JPG FM_DualLogo RGB.jpg
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Logo In Use

he following pages
show instances of the
primary logo and logo
variations being used
within the brand.
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Logo In Use

PRIMARY LOGO &
LOGO VARIATIONS

jafco.org/familymatters

Supervised
Visitation

FamilyMatters

oooooo

mmmmmmmm

nnnnnnnnnnnnnnnnnnnn

mmmmmmmmmmmmmmmmmmm

JaFcqy

Family

Rebecca Salus, MSW
Northeast Program Director

215 N Presidential Blvd
2nd Floor
Bala Cynwyd, PA 19004

P:484 385 0725
F: 484 385 0725

jafco.org/familymatters

JAFCQy

siepewjiwey/Bioooel
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Logo In Use

DUAL LOGO IN USE

Family

JAFCQy:

Jafca.org/familymatters

JAFC%'

*After a year of implementation, the JAFCO

logo may be used seperately on choice collateral

and merchandise.

Matters

AIARCO Support Netwark.

Join us for our annual

TALULA'S GARDEN
210 W Washington Square
Philadelphia, PA 19106

March 28, 2020
12:30-2:30pm

Please RSVP by Feburary 28

Family/Viatters

A JAFCO Support Network

Rebecca Salus, MSW JAch S v

Northeast Program Director

215 N Presidential Blvd

Bala Cynwyd, PA 19004

jafco.org/familymatters




Visual Language

he following pages show
the basic tools for creating
the visual language of the

Family Matters brand.

NOTE

All artwork used for "In Use" examples
has been created by designer for
placement only, as pieces are in
different stages of development.

31



Visual Language

Below are all of the tools available for

use when creating communications.

ALL-TYPE

Matters

AIAFCO Support Netwerk

Join us for our annual

TALULA'S GARDEN
210 W Washington Square
Philadelphia, PA 19106

March 28,2020
12:30-2:30pm

Please RSVP by Feburary 28

PATTERN
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PHOTOGRAPHY

Whoweare

Qui beaquae expligent eo-
sapit velique deniet reptae
quodi il ipsam reruptium
facese vel magnihi ligendam
rereriatur fugiasperias con
pra nus, commole ndennihi
tis vent.

Our Programs
It et eum quiandendi dolut
iminum harcien imaione

totati ensequi tectae e la il
ipit acerum non comnis.

STAR Group

Sam quos aliquas picitaesed
eictas dit quidunt ectatec
aboria quas apis nam, eos
alit alis andeni consequos
intvent et ocoum si deligeni
recae soluptaquis ni san-
toreptur, tem quae la sus eria
nonecaboris rerulorum labo.

Uptate que eium at quiatur?
Undae prest, offic tecatia
que vid qui dolore, oditem-
quis volectatur alitia.
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All-Type

IN USE

Supervised
Visitation

your
side.

Family!
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Photography

IN USE

AJAFGO Support Netwark

Matters

apis ok 3y

Family Strengthening & Support
Free support ser s to families facing
challenges that impact the children

in the home. After completing an
intake, families are eligible for in-home
services and 24-hour on-call support.

Supervised Visitation

Our supervised Visitation Program
provides a scheduled & monitored
visit between a non-custodial family
member and child with a licensed
therapist supervising and guiding
the visit.

at your side.

STAR Group
(Siblings Together are Remarkable) is a
support group, facilitated by a Licensed
Social Worker, that provides typical
siblings of children with developmental
disabilties a safe space to talk about
their feelings.

Life Skills & Improv Group
Through exercise, games, and roleplay
tre,

based in improvisational theat
students will learn life and social skills
while faughing, having fun and making
new friends!

Whoweare
Qui beaguae expligent co-

it velique deniet reptae
ipsam reruptium
facese vel magnihi ligendam
rereriatur fugiasperias con
pra nus, commole ndennihi
tis vent

OurPrograms
It et eum quiandendi dolut
iminum harcien imaione

totati onsequi tectae ne la il
ipit acerum non comnis.

STAR Group

Sam quos aliquas picitaesed
eictas dit quidunt ectatec
aboria quas apis nam, eos
alit alis andeni cansequos
intvent et occum si deligeni
recae soluptaquis ni san-
toreptur, tem quae la sus eria
nonecaboris rerulorum labo.

Uptate que eium at quiatur?
Undas prest, offic tecatia
que vid qui dolore, editem-
quis volectatur alit
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Pattern

IN USE

AJAFCO Support Network

Matters
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FamilyMatters

N owk

X | Familyatiers
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